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CELL PHONES

We welcome your feedback. You may send your comments to theme@vijaytimes.com or # 4, KCCF Compound,  Pampa Maha Kavi Road,  Chamarajpet, Bangalore -18

Sir,
The Theme on Biotechnology
(September 5) had fantastic
and curious topics. The facts
on stem cells, medical future,
cloning, genetic engineering,
and the �secret of life� are
really interesting.
It is good to ponder over sci-
entists playing the role of God
by 2040s!
- Roopesh Gowda H B , Hubli

Sir,
The article Lifeline of family
(SVT September 12) was very
interesting and educating. In
our country, lakhs of people
suffer from ignorance about
most of the essential require-
ments for a happy family.
Since our politicians don�t find
time in guiding the citizens, as
they are very much involved in
their votebank politics, squab-
bles and making their life
comfortable, it is only the
media which can help in edu-
cating the ignorant citizens
and raise their standards of
living.
I wish the article be translated
and published in �Vijay
Karnataka� also for the help of
those who are not English-edu-
cated.

- B S Ganesh, Bangalore

Sir,
I would like to congratulate
you on putting together a very
nformative four-page supple-
ment on Adoption. I hope the
same will be been done in
Kannada too, as the message
on promoting adoption has to
reach far and wide.

-Nina Nayak, Bangalore

SANAK KUMAR ATHREYA

IF THERE is any one technology that has
surpassed the market power of both
computers and Internet, it is undoubt-

edly the mobile technology. Mobile phones
have penetrated into every section of the
society. From fashion and luxury to a street
vendor�s need, mobile technology has some-
thing to offer to all. India being the super
consumer of mobile technology, the entire
spectrum is visible here.

Big market players like Reliance and
BSNL have concentrated on the lower mid-
dle class and have provided trendy handsets
for affordable prices. They are expected to
rule over rural India soon. Expansion is
their one-word mantra, their game plans are
obvious and do not require any follow-up.

Many service providers are concentrating
on the urban market, which is a declared
battle-ground. The lines of attack developed
on each front are amusing. As the battle
turns to a war, a key feature one notices is
that the urban consumers are most attracted
to hardware accessories and extra features
provided by service providers.

�Unpredictable buyers�: Size and weight, mem-
ory space, games, ringtones, photo-mes-
sages, cover looks and such are comparison
tools to evaluate the purchase criterion.
These aspects shift focus of the war to hand-
set companies. Nokia literally had a monop-
oly over the market when mobile communi-
cation was at its infancy in India. Other
competitor companies soon made inroads.
Though Nokia still holds the major chunk of
market share, other companies have estab-
lished their pocket grounds, especially with
high-end market. In spite of their basic mod-
els, and 2100 model doing very well in the
market, the launch of Sony Ericsson�s T6100
and T630 sent ripples running up the spine
of Nokia�s strategists. T6100 and T630 are
high-end products and are accordingly
priced high. The urban consumer has
enough money to shell to keep up his techno-
savvy reputation, is the ruling logic. Nokia�s
6610i and 7250i, aimed to counter Sony
Ericsson�s high-end models, have apparently

not worked their charm. Samsung ensured
Sony would not have the last laugh.
Samsung�s P510 and other models with
Bluetooth technology made Sony share the
cake with them. Clearly, companies like
Motorola and Panasonic lost out on all
fronts. Siemens, on other hand, got trashed
out of the market.

Today, the war has reached a culminating
point and as the dust settles a map of mar-
ket-divide becomes perceptible. Nokia is vic-
torious by the simple number game. It pro-
vides to society that supplicates value for
money. One who is in hunt for a mobile with
good performance of essential functionali-
ties like battery back up, sound clarity, etc,
could be blindly guided to a Nokia show-
room. Going by the statistics, it is apparent
he would reach out to Nokia 2100 or 3200. If
one seeks fashion and multiple advanced
features, then he would possibly be given
choices of Sony Ericsson and Samsung. In
this section there is nothing predictable
about buyers. They tend to be as fancy as the
prices of the handsets.

Where is it all heading? The trend among expe-
rienced players seems to be moving towards
the low end. Indeed, the explosive growth of
the mobile market is being fuelled by rap-
idly falling handset prices, and several man-
ufacturers have launched models for less
than Rs 5,000. It is estimated that this seg-
ment accounts for 60 per cent of the mobile
market. Nokia is focusing on reducing its
prices further to capture a bigger market
share. As part of this strategy, Nokia phones
target the youth market and adults who
want only the most basic functions. Sony
Ericsson, on the other hand, is visualising
selling high-end technology at prices that
may loosely be labelled affordable.

Every single person today is a poten-
tial customer, if he already owns a
mobile he probably is looking for a
new set. Technology and fashion
for lesser money than one ever
could have possibly imagined,
are available. Mobile phones of
today are indispensable dis-
play of status. Tomorrow�s
mobiles would be multi-util-
ity gadgetry with  easy afford-
ability. Cameras and Internet
have been integrated into the
mobile; it is perplexing to
imagine to what extent technol-
ogy would go to fight this mar-
ket war.

Whatever, this war seems to
be turning into a consumer�s
celebration. n

IInn  tthhee  pphhoonnee--eeaatt--pphhoonnee  
mmaarrkkeett,,  

ccoonnssuummeerr  iiss  tthhee  kkiinngg

AAlloonngg  wwiitthh  tthhee  mmoobbiillee,,
yyoouu  nneeeedd  aacccceessssoorriieess
ffoorr  tthhaatt  wwhhoolleessoommee

eexxppeerriieennccee

Smaller
mobiles
bigger
wars

RAHIMA MAJID

To buy or not to buy, is a complicated decision for
some and a matter of urgent necessity for others
who want to possess a cell phone. Earlier, you

were noticed if you carried a cell phone; and today you
are noticed if you don�t carry a cell phone!

On the road to freedom, one among the line of acqui-
sitions of a young person is a cell phone, along with a
bike and a job. Mahima, a student, says, �It is an
advantage to those who want to get in touch with me
than to me. But it works both ways. Now that I have a
cell phone and when I don�t receive a message for some
time, I feel unwanted!� But to most
people, it is usually a matter of con-
nectivity and being reachable.

A lot of service providers lure cus-
tomers with specialised utilities that
are quite handy. Hutch, for example,
gives you live updates on cricket.
Spice and BSNL even offer services
like astrology. Accessing the
Internet, checking mail and down-
loading ring tones are other facilities
that your service provider will offer
you. Even religious services like ser-
mons for Christians or the Azan or
call to prayer for Muslims, sending
prayers by SMS to a temple, are all
now quite common via cell phones.

While it makes many things easier, obviously with
every new technology comes the downslide in our abil-
ity to perform the action that the machine performs
for us. Now that you have a phone you don�t have to
memorise phone numbers because they are stored in
the memory of the handset. You could use your calcu-
lator for simple calculations. SMS has been changing
the way we communicate to some extent. You don�t
bother with courtesies anymore. �Short and curt� is all
you need to be in a message.

Communication technologies create possibilities
for wider and newer networks. Thousands of people
have found dates and relationships through bluetooth,

a wireless technology that connects your computer or
phone and helps you access people with similar inter-
ests. Business people find the cell phone indispensable
-- be it to check the latest stock market news or to com-
municate with clients round the clock.

�In many districts of north Karnataka, SMS and
cell phones have made communicating so much
cheaper for businessmen in small-scale industries�,
says Nirali, who has researched the use of cell phones
in small businesses in Karnataka.

Games are another feature used very often. Kids
and adults both use phones to play simple games.
Having a cell phone is also a good way to avoid conver-

sation and eye contact
with people! In situations
of enforced proximity one
can use the phone as a pre-
occupation.

Phones with cameras
are in vogue, but they are
expensive and only of
appeal as an accessory.

There are those who
depend on their cell
phones for the minuest
thing. Suraj, who works in
an event management
company hardly has time
to run errands. So he uses

his phone for everything - from banking to laundry. �I
have realised how easy it is to access various serv-
ices.� But, with the increasing use of phones comes
the nuisance aspect of them. Very few people realise
how much of an annoyance they can be to those
around. Simple etiquettes such as switching off a
phone during a performance or class, or speaking less
loud when in a public place, seem to have been forgot-
ten. Theoretically, the cell phone could soon become an
extension of your body and nervous system. If you
consider man as a part of many networks and com-
munities, then the phone and the computer are his
indispensable tools for existing, like added organs to
stay �wired� or rather, �wireless�. n 

NNeewwss  aalleerrttss,,  bbiillll  
ppaayymmeennttss,,  pprraayyeerr  

mmeessssaaggeess,,  ccaallccuullaattoorrss  --
cceellll  pphhoonneess  hhaavvee

bbeeccoommee  iinnddiissppeennssaabbllee  
mmuullttii--ffuunnccttiioonnaall  

ggaaddggeettss

SHILPA M PATANKAR

TRENDY cell phone accessories not only make fashion statements, their impressive
functionality will complement your lifestyle making communication an enriching
and exciting experience altogether.

A wide range of communication enhancers have already flooded the market. Take your
pick from the vibrant coloured panel covers. The smooth metallic finish enables easy
navigation on the keypad. Flicker lights attached to the back panel are largely catered by
localised brands.

Receiving a call while you are on the move is hassle-free today. Sophisticated hands-free
accessory comes with additional features like adjustable volume control and FM radio.

Soubhagya Mukhopadhay, an advertising executive, says, �My job involves a lot of
travelling and hands-free is definitely a boon in terms of mobile technology. I can talk
while I am on the road. I also feel these cell phones have greater clar-
ity and distance the noise from chaotic traffic�.

A basic hands-free ear-piece costs between Rs 450 and Rs 900
(branded). Stereo handsets are priced close to Rs 1,900.

Many people, because of its wireless nature, prefer
bluetooth technology equipped with the hands-free
aspect. Abisht Iyengar, a software engineer, opines,
�Bluetooth is a high end technology. Its wireless and

clip-on features are highly appreciable�.
Bluetooth-enabled ear-wear costs Rs

5,000 and above.
Compact car kits include much-

needed accessories for mobile
phones while travelling. Car charg-
ers come with a combination of head-
set profiles like phone holders, hands-
free features, directional microphones
and the latest voice dialing features are

clubbed into one unit. Chargers with built-
in IC chips are plugged to the lighter socket

and designed to suit car interiors. Shashikiran,
director - marketing, L-Marks House, feels it is

essential to possess a car kit. �I don�t have to worry if
the signal reception suffers from low battery. With car charg-

ers, though the battery gets exhausted
you don�t have to get stranded with work.

It�s all the more reason to own one�.
Easy access to mobile phones when on the

move is necessary. Leather holsters in varied
styles can be easily clamped on the belt that

secures and firmly grips the phone. Branded
leather pouches are a little expensive, but of

course, a class apart.
Desktop mobile holders firmly fit the phone in

the groove. It is easy to install feature which comes
with push-to-release button. Customised holders
come with an attached cable for recharging phone
battery.

Latest mobile enhancers are digital pens. This
blue tooth-equipped technology will add a personal
touch to one�s written messages. It feels like writing
in one�s own handwriting, it is generally opined.

Messages can be complemented with colourful
sketches. A unique feature of this digital instru-
ment is that it can record your writing and the same
can be recalled later. Messages can be transferred to
the computer with high quality cable and compati-
ble CD.

With installation packages, compact designs, dis-
tinct features with added technology, these mobile
enhancers have arrived to redefine the art of com-
munication. n

Phone
is not 
enough

Use me


